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2019 AGENDA NI JUANA INTEGRATED CAMPAIGN 

 

B R A N D I N G   G U I D E 

________________________ 
 

This Branding Guide underscores the correct usage of logos, colors and other brand 

assets relative to the 2019 Agenda ni Juana Integrated Campaign. 

It serves as a guide for the consistent use of designs to increase visibility and promote 

strong brand recall of the Agenda ni Juana and Philippine Commission on 

Women as the authority on women’s empowerment and gender equality. 

________________________ 
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This is the logo for the 
#AgendaNiJuana Integrated 
Campaign.  
 
 
 
 
 
 
Clear space and minimum size  
 
To ensure that the Agenda ni Juana 
logo always appears clearly and 
unobstructed, it is important to  
provide an area of clear space 
around it.  
 
The minimum clear spaces areas are 
shown here. No other object should 
appear within this area at any time, 
and where possible, this clear space 
should be increased.  
 
The logo should maintain a minimum 
clear space equal to the height of the 
“M” around the whole logo.  
 
The Agenda ni Juana logo should 
always be legible and must never 
lose its integrity when reduced to  
a small size.  

To ensure this, the logo should never 

appear in print smaller than 25mm in 

width.  

 

Co-branding with PCW logo 

 

Agenda ni Juana logo shall be 

accompanied by the PCW logo at all 

times. The Agenda ni Juana logo 

must not be larger than the PCW logo 

and a proportionate space between 

the two shall be observed. 
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Print materials and other brand assets should be attuned with the given color guides for consistency 

purposes.  

 

PRIMARY COLOR   TINTS 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

PURPLE  
 

HEX # = 6f309f  
RGB = 111-48-159  
CMYK = 69-94-0-0 

 
----------------------------------------------------------------------------- 
The official PCW purple should be used as the main color. 
The main purple color, as well as its tints, can also be used 

as accent colors, if necessary. 

HEX # = A676CB  
RGB = 166-118-203  

BLACK  
HEX # = 000000  
RGB = 0-0-0  
CMYK = 75-68-67-90  

WHITE  
HEX # = ffffff  
RGB = 255-255-255  

CMYK = 0-0-0-0  

In cases when the background is purple, 
the color of the text can be white.  
 

RED  
HEX # = #c83e34 
RGB = 200-62-52  
CMYK = 15-90-88-5 

RED  
HEX # = #263985 
RGB = 38-57-133  
CMYK = 100-92-15-3 

COLOR PALLETTE 
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Primary typeface 
For main title/ headings / body text 
 
Rubik                           Light    ABCDEFGHIJKLMNOPQRSTUVWXYZ 
        abcdefghijklmnopqrstuvwxyz 
        01234565789@#$%^&*( )[ ];:”’< >,./?{ }+ 
 
      Regular   ABCDEFGHIJKLMNOPQRSTUVWXYZ
        abcdefghijklmnopqrstuvwxyz 
        01234565789@#$%^&*( )[ ];:”’< >,./?{ }+ 
 

  Black   ABCDEFGHIJKLMNOPQRSTUVWXYZ
     abcdefghijklmnopqrstuvwxyz 

        01234565789@#$%^&*( )[ ];:”’< >,./?{ }+ 
        

  Medium   ABCDEFGHIJKLMNOPQRSTUVWXYZ
     abcdefghijklmnopqrstuvwxyz 

        0123456789@#$%^&*( )[ ];:”’< >,./?{ }+ 

 
MONO ONE  ABCDEFGHIJKLMNOPQRSTUVWXYZ

     abcdefghijklmnopqrstuvwxyz 
        0123456789@#$%^&*( )[ ];:”’< >,./?{ }+ 

Secondary typefaces 
 

Sn i g l et    R eg u l a r    A BCDEFG H I J K L M N OP Q RST U V W X Y Z  
        a bcd ef g h i j k l m n opq r st u v w x y z  
        01 234 567 89@#$%^& * (  ) [  ] ; : ” ’ <  > , . /? {  } +  
 
 
Arial    Regular    ABCDEFGHIJKLMNOPQRSTUVWXYZ 
        abcdefghijklmnopqrstuvwxyz 
        0123456789@#$%^&*( )[ ];:”’< >,./?{ }+ 

 
    Regular    ABCDEFGHIJKLMNOPQRSTUVWXYZ 
        abcdefghijklmnopqrstuvwxyz 
        0123456789@#$%^&*( )[ ];:”’< >,./?{ }+ 

 

    Black    ABCDEFGHIJKLMNOPQRSTUVWXYZ 

        abcdefghijklmnopqrstuvwxyz 

        0123456789@#$%^&*( )[ ];:”’< >,./?{ }+ 

 
 

             

The following fonts shall be used in developing print materials and other brand assets 

relative to the event.  

 

FONTS 
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APPLICATION OF DESIGNS 


